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ENGLISH VERSION

(15)

Q.1. Choose the right answer: (MCQ Questions)
1. Which of the following is considered a secondary data source in marketing research?
a)  Surveys b)  Focus groups
c)  Government publications d) Interviews
2. What is the final step in the marketing research process?
a)  Data collection b) Data analysis
c)  Report preparation d) Implementing findings
3. How does marketing research contribute to product development?
a) By identifying target markets
b) By setting pricing strategies
c) By generating sales leads
d) By enhancing product features
4. which type of research design is used for exploratory research?
a)  Causal b)  Descriptive
c)  Experimental d)  Qualitative
5. What is a key advantage of using a mixed-method research design?
a) Low cost b)  Increased flexibility
c)  Comprehensive insights d)  Speed of data collection
6. What is the main purpose of a research hypothesis?
a)  To guide data collection
b)  To provide a theoretical framework
c) To suggest a possible outcome
d)  To define the research problem
7.  Which sales forecasting technique relies on expert consensus?
a)  Time series analysis b)  Delphi method
c)  Causal models d)  Sales force composite
8. What is a major disadvantage of time series analysis?
a) Itis expensive to conduct
b) It requires expert opinions
c) It may not predict sudden market changes
d) It is difficult to interpret
9. How does sales forecasting help in inventory management?
a) By reducing costs b) By predicting customer preferences
c) By determining stock levels d) By increasing sales
10. What is a critical factor in the successful implementation of a marketing plan’
a)  Market research b)  Clear communication
c) High budget d)  Product innovation
11. What role does SWOT analysis play in marketing planning?
a) Identifies financial risks
b)  Analyzes market trends
c)  Assesses internal and external factors
d)  Predicts customer behavior
12. How often should a marketing audit be conducted?
a)  Monthly b)  Quarterly
c) Annually d)  Every two years
13. What is a primary disadvantage of using focus groups in qualitative research?
a)  High cost b)  Limited depth of information
c)  Lack of structured data d)  Potential for groupthink
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14.  Which data collection method is most suitable for large-scale quantitative research?
a)  In-depth interviews b)  Observation
c)  Surveys d) Case studies
15. What is a key characteristic of longitudinal studies in research?
a)  They are conducted at one point in time
b)  They involve multiple observations over time
c¢) They focus on a single case
d) They use random sampling

Q.2. Explain the Delphi method of sales forecasting. What are its strengths and
weaknesses? (13)
Or
Q.2. Explain the objectives of marketing research. Explain the characteristics of a good
research design. (13)

Q.3. Discuss the significance of sampling in marketing research. What are the different
sampling methods, and how do they impact the research outcomes? (12)
Or
Q.3. What is a marketing audit? Explain its features and why it is important for
businesses. (12)

Q4. Short notes( Any Two) (10)
Role of marketing research in new product development.

Importance of sales forecasting.

Sales force composite method: Advantages and disadvantages.

Components of a marketing plan.
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